The Anatomy of a Native Advertisement

Native ads work best when they match both the style of the publication they appear in and
the tastes of the target audience. Case in point: the Onion Lab’s successful minute and a half
long video ad campaign called “Loyalty Goes Both Ways” for Southwest Airlines.

® Presented as a fake news
report on ONN, the video
parodies Southwest’s loyalty
program and captures the
brand’s well-known sense of
humor, but with the Onion’s
legendary satirical “fake
news” bite.
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Why native advertising works
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